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Mr. William F. Caton D O(,‘,“(ff L:‘j/ [_ i F&mwmmmmgsﬁu
Acting Secretary e }/OH}(‘/N : OFFICE OF SECRETARY
Federal Communications Commission WAL

1919 M Street

Washington, D.C. 20554

Re:  NI11 Numbers and Other Abbreviated Dialing Arrangements
IAD File No. 94-101 ¢
CC Docket No. 92-105
NOTICE OF ORAL EX PARTE PRESENTATION

Dear Mr. Caton:

In accordance with Section 1.1206(a)(2) of the Commission’s Rules, I am
writing to inform you that on this date Alex Netchvolodoff of Cox Enterprises, Inc. ("Cox"),
and Werner Hartenberger and J.G. Harrington of Dow, Lohnes & Albertson, representing
Cox, met with Commissioner Rachelle Chong and Richard Welch of Commissioner Chong’s
staff to discuss Cox’s position in the above-referenced proceedings, as described in the
comments filed by Cox. During this meeting, the Commission participants were provided
with a report on the status of N11 service, which was included as Appendix B to the
comments filed by Cox and other parties on August 19, 1994 in these proceedings, and with
additional materials summarizing Cox’s position and the positions of other parties. Copies of
the additional materials are attached to this letter; a copy of the report is not attached because
it already is a part of the record in these proceedings.

In accordance with the requirements of the Commission’s Rules, copies of this
letter are being provided to all Commission participants in the meeting and an original and
one copy of this letter are being filed with the Secretary’s office under IAD File No. 94-101.
In addition, two copies of this letter are being submitted for inclusion in the file for CC
Docket No. 92-105.
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Please inform me if any questions should arise in connection with this
notification.
Respectfully submitted,
¢ ].G. Harrington
JGH/taf
Attachments
cc: Hon. Rachelle B. Chong

Richard Welch, Esq.
CC Docket No. 92-105 (2 copies)



N11 SERVICE

The following is a discussion of issues relating to N11 service, which was first
proposed by Cox Enterprises in August, 1991 and which now is operational in Atlanta,
Georgia; West Palm Beach, Florida; and Nashville. Tennessee. In CC Docket 92-105 and
IAD File No. 94-101, the Commission is considering whether to require local exchange
carriers to offer N11 service, and many states have pending proceedings on the same
question.

What Is N11 Service?

Cox first conceived of N11 service in 1991. N11 service uses the existing three-digit
dialing arrangements in the form of N11 (e.g., 211 or 311) for access to local
information services. N11 service is modeled on local directory assistance, which
provides abbreviated, inexpensive access to specifically local information. N11
service has four elements: (1) Use of N11 numbers; (2) local assignment; (3) rating
and recording; and (4) billing and collection. These are precisely the features used by
telephone companies for 411-based directory assistance.

N11 Service Meets a Specific Need

N11 service fills a gap in the range of telephone services available to information
services providers. Local information services providers need access arrangements
that are targeted to the local calling area and that permit them to recover their costs
through modest charges to consumers who call their services. (Free call
arrangements are not satisfactory because there is no practical way to recover costs.)

Before N11 service, there were no access arrangements specifically designed for or
suited to local information services providers. Other pay-per-call services, such as
976 and 900, were designed to cover wider areas than the local calling area. These
services are very expensive, on the order of four to ten times more expensive than
N11 service in the BellSouth region. Consumers also are wary of 976 and 900
services because bad actors have tainted the reputation of those services. The
Commission is particularly aware of the problems of 900 service from its own
rulemaking proceedings. Consumer discomfort with 900 numbers is amply illustrated
by the drastically declining call volumes for 900 services, with a reported decline of
50 percent from 1992 to 1993.

Other existing alternatives to N11 service also do not meet the need. Regular
telephone numbers do not accommodate pay-per-call services. Similarly, pay-per-call
services specifically have been forbidden on 800 numbers and, in any event, 800
service is much more expensive than N11 service. There also are proposals for the
development of other services, such as alternative abbreviated dialing arrangements,
but those services generally are in early stages of development and will not be
available in the near future.
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N11 Service Has Been Enormously Successful Where It Has Been Offered

Cox is now using N11 service in communities in two states, Florida and Georgia.

The Florida trial began in March, 1993 and the Georgia trial began in September,
1993. The experience in both states has been uniformly positive. To date, there have.
been more than 1.3 million calls to the two numbers. (In comparison, parallel
services using 900 numbers, which have been priced at the cost of obtaining the 900
transport service, have had call volumes of less than seven percent of the volumes of
the N11 services.) Moreover, the complaint rate in each market consistently has been
below 8/100 of one percent, an extraordinarily low rate for a pay-per-call service. In
contrast to 900 service, call volumes for the two N11 services are steady or

increasing and have not experienced any precipitous declines.

Cox’s market research shows that consumers like N11 service much more than 900
service. They trust the information provided through N11 service more than the
information provided through 900 service and they greatly prefer the pricing structure
of N11 service. At the same time, there is no evidence of confusion from N11
service from Cox’s market research, from customer service calls or from complaints
to regulators by consumers or by emergency services providers.

The experience in Florida and Georgia has been so positive that the Public Service
Commissions in both states decided to expand the availability of N11 service from the
single trial cities to assignment of all available numbers within local calling areas
throughout their entire states. These decisions were made based on reports from Cox,
which was operating the trial services, and on the recommendations of the Public
Service Commission staffs in both states to expand the availability of N11 service.
The Tennessee Public Service Commission, based on the results in other states,
decided to make N11 service available state-wide from the outset.

N11 service also gives information services providers in small communities a
previously-unavailable avenue to provide their services. In both Georgia and
Tennessee, the Public Service Commissions have granted requests for N11 service
from rural newspapers which intend to bring local information services to their
readers. The local nature of N11 service will permit these newspapers to target their
actual audiences, rather than forcing them to make their services available to a larger
population that will not be interested. The local nature of N11 service also results in
costs that are tied closely to the population of the area served by the information
services provider. This means that the costs of obtaining service in rural areas are
significantly less than in urban areas, which is not the case for 900, 976 and other
services. The National Newspaper Association, which represents smaller newspapers,
has endorsed N11 service as the only available means to permit small newspapers to
offer information services to their communities.
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None of the Problems Feared by Opponents of N11 Service Have Materialized

Opponents have suggested that N11 service will resuit in a variety of harms.
Evaluation of the results of the N11 trials and of other activities since the Commission
issued its N11 rulemaking shows that these fears have not been realized.

The first fear was that N11 numbers would be needed for area codes. There never
was a meaningful prospect that N11 numbers would be used for area codes, and the
upcoming implementation of interchangeable area codes has rendered this concern
irrelevant. In fact, North American Numbering Plan Administration concluded close
to a year ago that there would be no need to use either N11 numbers or NOO numbers

for area codes.

The second issue raised by opponents was that customers would be confused by the
implementation of N11 service, and particularly that there would be confusion with
existing 411-based directory assistance or with 911. The two trials in Florida and
Georgia, with their cumulative experience of 30 months and more than 1.3 million
calls reveals that customers are not confused by N11 service. There have been no
complaints or any other indication of customer confusion in either state.”

The third fear of N11 opponents was that demand for N11 service would overwhelm
the supply of numbers. Experience in Florida, Georgia and Tennessee shows that,
while there is a definite market for N11 service, it is limited to a specific group of
entities with a need for an inexpensive, specifically local service.

*/  Even while raising concerns about customer confusion from N11 service, some LECs
have implemented their own new services using N11 numbers. For instance, Bell Atlantic
recently began using 611 for access to repair service in the Washington, D.C. area. Despite
the similarity of the number 611 to 911, Bell Atlantic does not appear to have taken any
steps to prevent confusion. For instance, there is no indication that callers have reached
repair service until well into any call to 611, and Bell Atlantic does not appear to have
publicized this change in its service.



ASSIGNMENT OF N11 NUMBERS FOR "PUBLIC INTEREST" USES

Since the issuance of the Commission’s Notice of Proposed Rulemaking on N11
numbers, there have been many suggestions for "public interest” uses of N11 numbers.
Many of these proposals were submitted mostly in the hope of derailing N11 assignment,
without any serious intention to implement them.! Some other proposals are more serious.
Two of those proposals are for assignment of N11 numbers for access to telecommunications
relay service and for a federal government information line. These proposals, which share
similar flaws, are representative of the other proposals as well. Thus, the following
discussion focuses on relay service and the federal government information line.

N11 Cannot Provide the Ubiquity Needed for These Uses

The first barrier to use of N11 numbers for these purposes is the difficulty of
achieving ubiquity. These services, particularly access to relay service, must be
available to all subscribers, without regard to where they happen to be located.
Unfortunately, N11-based services cannot meet this requirement. For instance, even
after twenty years of effort, 911 is not available to fully 25 percent of the access lines
in the country and 65 percent of the geographic area of the country does not have
access to 911. The availability of 411 is no more extensive than 911.

The difficulty in providing 911 and 411 is related to the characteristics of some of the
switches now used in the telephone network. As a consequence, a solution to these
difficulties will be expensive and will take a long time to implement. There are much
simpler and less expensive alternatives that are available in the short term that would
permit ubiquitous availability of access to relay service or to government information.
Notably, 800 service is available today nationwide.

Commercial users do not require nationwide ubiquity because their uses are local in
nature. In addition, commercial users can make a business judgment as to whether
the service is available to enough customers to make it worth purchasing.
Commercial uses in general are less sensitive to ubiquity than the non-commercial
uses that have been proposed.

N11 Is Too Expensive for Non-Commercial Uses

Implementation of N11 service is expensive. As described above, there would be
substantial expense associated with necessary modifications to make switches capable
of handling N11 calls. Even after those modifications are completed, there will be
substantial initial costs associated with the necessary programming of individual
switches. Start-up charges for N11 service in the BellSouth region range from $1,000
to $85,000 for a single local calling area. Given that there are thousands of local

1/ For instance, some parties have argued for separate N11 numbers for fire, police and
ambulance calls despite a twenty-year effort to consolidate all emergency calls on 911.
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calling areas in the country, the start-up costs for a single nationwide N11 number
easily could be in the tens of millions of dollars. In fact, the Florida Public Service
Commission has estimated the start-up costs to be $250 million for three numbers.
Other services, such as 800 service, have practically no start-up costs.

N11 is expensive on an ongoing basis as well. BellSouth charges ten cents per call,
in addition to the service charges already borne by the information services provider,
for N11 service. Since N11 service is purely local at this time, this per call charge
does not include access charges, which would add considerable per-call expense to
every call. Thus, an interLATA N11-based service easily could have recurring
charges that exceed those for 800 service.

N11 Is Best Suited for Purely Local Services

Most of the proposals for non-commercial services are nationwide in scope and
contemplate, at a minimum, regional calling areas (i.e. areas covering multiple area
codes). N11 numbers are best suited to more purely local uses, as is reflected by
their current usage patterns. Given current network architectures, which assume local
routing of N11 calls, it also is more difficult to implement non-local routing for N11
numbers.

There already are numbering resources that are adapted to regional or national uses.
Notably, 800 service is designed for regional and nationwide coverage and the
implementation of 800 number portability permits enough flexibility to route calls
depending on where they originate. There also are regional uniform numbers
available through existing Bell Operating Company tariffs.

There are no comparable resources available for purely local services except for N11
numbers. Services based on 976 and 900 numbers are regional and national,
respectively, in scope, and priced accordingly. While N11 service would be very
expensive if implemented on a nationwide basis, it is cost-effective for local services
because it permits local information services providers to tailor the service they
purchase to the customers they wish to serve.

Commercial Uses of N11 Numbers Serve the Public Interest

One issue that should not be lost in discussions of "public interest" uses for N11
numbers is that commercial uses of N11 numbers can and do serve the public interest.
The Commission has long recognized that commercial entities can serve the public
interest and, indeed, has made serving the public interest a basic requirement for such
entities as broadcast licensees. Similarly, the public interest value of the commercial
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offering of enhanced services was the driving force behind the Commission’s
Computer Inquiries. More recently, the Commission recognized that the public
interest value of making PCS a reality outweighed the interests of non-commercial
uses of the 2 GHz band, including public safety uses, when it reallocated that band to

PCS.

The Cox newspapers in Florida and Georgia have made new and valuable forms of
information services available to consumers, and it is only because of N11 service
that those information services could be brought to market. The new services range
from updates on important local news stories, such as a train accident in West Palm
Beach, to a service that lets callers home in on the specific characteristics of products
in the newspaper’s classified ads that they want to buy. The extraordinary consumer
acceptance of N11 service in both Florida and Georgia shows that consumers perceive
significant benefits from these and the other services offered through N11.

The benefits of information services uses of N11 numbers are at least as great as
other commercial uses that have been in place for years. These uses, including
directory assistance call completion through 411, the use of 611 for access to
unregulated inside wire repair and the use of 811 to order enhanced services such as
voice mail, are convenient for local exchange carriers and consumers, but they do not
advance the fundamental policy goals of this Commission or the Administration.
Widespread dissemination of information and the development of information services
by private enterprise are consistent with those goals and, as the experience in Florida
and Georgia demonstrates, are advanced by the availability of N11 service. The
public interest value of the increased availability of information in an easy-to-obtain
form is significant, and the Commission should recognize that N11 service makes that
benefit possible. .
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YELLOW-PAGES-NOW*Service. Operator assistence in finding what you need.
CLASSIFIEDS-NOW™*Service. slectronic access to the classified ads.
THE-ANSWER-MACHINE* Service. Updated sports, business, entertainment,

news and more.

Fast, accurate and easy fo use, FINDHT 5115 the quickest way to find what you're looking

for. And it's constently updated to keep it current.

CELLULAR ACCESS. FiND-17 53tis greatfor celllar callrs. See nside for more information.

FIND-T 51 is 0 new service brought to you by InfoVentures of Atlanta, a partnership of

The Atlanta Journal-Constitution and The Real Yellow Pages
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FIND-IT ol
BRINGS YOU THE WORLD

With the vast amount of information available today, isn'tit nice tohave  alized information you want. See pages 8-22.

something that helps you find just the informatian you wont? That's CELLULAR ACCESS. i you e o elulr phone,you'l el
what FIND-IT 511 Services are really all about. With just one number,

appreciate the ease and convenience of FIND-IT 511. It's available

] ist i i 're looking for.
311 we have 3 disinctservices o hlp you fnd what you'e loakin fo to BellSouth Mobility customers calling within the North Georgia toll-

YELLOW-PAGES-NOW* Service. s friendly operator will  free calling area just by dialing #511. Local airtime phus the customary f

help you find the products and services you need from businesses inthe  surcharge per call will apply; no roaming or toll charges will be added y- y

Atlanta area. Available in Spring 1994. See pages 4-5. within the North Georgia calling area. Other cellulor users contact ,’f y
-

your local carrier.

CLASSIFIEDS-NOW*Service. we 'l search the chassified

section and help you find whatever it s you're looking for. And we'll

Try it out soon. See your daily Atlanta

Journal-Constitution for the lotest

find it fust. Available in Spring 1994 See pages 6-7.
information about

THE-ANSWER-MACHINE"Service. one number o coll FIND-IT 511, or

for the latest news, sports, weather and business information. Updated g ys ot

frequently. You con customize your own portfolio fo get just the person- 2292000

o




FIND-T™ §11 is & Pay-Per-Call service. Cafls 1o FIND-IT* 51% cost S0¢ per call within the Atlanta, Georgia, calling area and will be billed on your monthly Southern Bell statement. Please refer to the
Customer Guide Section of your Southern Bell White Poges to determine your calling area. Children under age 18 must have permissian from parent o guardian before calling FINO-IT* 511, ©infaVentures of Atlanta 1993

NEVER CONFUSE 511 WITH 911. IF YOU HAVE AN EMERGENCY, CALL 911.
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YELLOW- PAGES-NOW

Need a dry deaner with a drive-in window? Looking for a
Chinese restaurant in Buckhead that delivers? Soturday night

and your cor won't start? Call FIND-(T 511. In moments, our

frigndly operatar can find the particular business you are
looking for. And connect you directly, so you don't have to hang up and make
another phone cal.

YELLOW-PAGES-NOW gives you more information about Atlanta orea
businesses than The Reaf Yellow Pages? You talk to a live operator, who

searches through a complete and current dotabase to find what you need.

WHAT BUSINESSES ARE INCLUDED? ifthey'rein the
Southern Bell Atlanta phone book, we know about them. We also have all

government listings.

WHAT KIND OF INFO CAN | GET? we can give you the name,

@RW!/

address, part of town (Midtown, Sandy Springs), phone number ond type of
business. Usually, we can tell you if they accept credit cards or personal checks,
houes of operation, years in business, brand names and certain characteristics
{such os “Authorized Maytag® Dealer” or *carries NIKE® shoes”).

Information is reqularly updated. The service is easy, time-saving and as
helpful as a friendly neighbor. And it costs just 50¢ per call.

WHAT IF I'M CALLING FROM MY CAR? using
YELLOW-PAGES-NOW is alot easier than carrying The Real Yellow Pages in your
glove compartment! We 'l find the business you're looking for and directly
connect you. BeliSouth Mobility customers call #511. Other cellular users call
your locol cellulor carrier for information about FIND-T 5.

See your daily Atfanta Journal-Constitution for the latest information
about FIND-IT 511.

5§50 CENTS
OlnfoVenhures of Atlanta 1993




FIND WHATYOU WANT
FASTER WITH
GLASSIFIEDS- NOW

You're looking for an inexpensive second car. You feel asurge of nos-  price range, inside the perimeter, northeast? Or a new job in your

afgia for the YW Bug. Does anyone hove one for sale? Mileage under  field, ot o good salary, with chance for advancement and a profir-
100,000? Yellow? Just dial 511 and let us search the classified ads for ~ sharing plan? We can handle oll that, CLASSIFIEDS-NOW specializes in
you electronically. automobiles, employment and real estate.

Just think of it, no small print and olt the information is con- CLASSIFIEDS-NOW is the fastest, easiest way fo find what you're
stontly updated. CLASSIFIEDS-NOW can either tell you the information  jooking for. and it costs just SO per call.

over the phone or FAX it to you. See your daily Atlanta Journal-Constitution for the latest infor-

WHAT ELSE CAN | FIND? & house or apartment inyour mation about FIND-IT 511.
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Now, everything you need fo know is at your fingertips. Find out how your
stocks are doing, how your team is doing, what the Young are doing fo the
Restless — and just about anything else you can imagine. If costs just S0¢
per call for up to § minutes. Here's how:
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1. Dial 511 on your Touch Tone phone.

2. Enter the 4-digit code of your selected topic.

3. To hear another topic, just press a new code.

4. There are two types of information lines in THE-ANSWER-MACHINE

Service. General menu codes let you enter o category and Jisten fo o list

of all the information ovailable in that category (Horoscopes 4676).

Direct codes take you instantly to a specific piece of information within a

cotegory (Aquarius 3400). All direct codes appear in black in this directory.
THE-ANSWER-MACHINE is the easiest-to-use, most convenient service

of this type ever offered. When you call, you'll never have fo listen to a

commercial. You'll almost never get a busy signal. You can stay on the line

for up to 5 minutes, pressing any number of 4-digit codes, for just 50¢ per
call. Charges will appear automatically on your monthly phane bill. Calfers
under 18 years of age must have parental permission before calling. Touch
; Tone phone only; not available on rotary or pulse phones. For a free

- j demonstration of THE-ANSWER-MACHINE call 222-8999.

TABLE OF GONTENTS

GettingToTheGame ............................. 10
ProSports ... 10-13
NCAA & High School Sports ...................... 13-16
Fishing Line, Dog & Horse Racing, Skiline ........... 16-17
Horoscope. ................................... 18
SoapsUpdate ............ ...l 18
Atlanta Attractions. .. ..................... ..., 18-19
LotteryLine.............. ... 19

Time&Weather. .............................
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50 CENTS

Customize your own information portfolio within THE-ANSWER-MACHINE.

I¥'s the easiest, fastest way in the world to get a variety of personalized

"

 code. Which also makes it great for cellular users.

NERE'S HOW IT WORKS.

Let's say you wish to check on how your stacks are doing. In addition, you

weather and nationol news headlines. With PERSONAL
PORTFOLIO™ Service, you can create your own

personalized news program. Each time you e

‘ A\\ ; A

call, you can get up to five categories of

just the information you want without

having fo press the various codes.

OKAY. HOW D8 | START?

-v Just select your direct codes and complete the
application at the end of this section. Mail in your
~application, or FAX it to us ot this number: 222-8034.

if the application is missing, or if you have any questions,
call 222-2000.

WHAT ARE THE SET-UP CHARGES?

) /,%*2\ 3
There are ng set-up charges and no monthly minimum. i

You pay only 50¢ per call for up to 5 minutes. Charges \\\J ‘«

automatically appear on your monthly Southern Bell bill.

%}(*\informution in minytes. You can get all the information you want

ot any time by pressing just one easy-to-remember personal

HOW LONG DOES IT TAKE?

Once we receive your information, we will set up your
PERSONAL PORTFOLIO and mail your PERSONAL

\ { PORTFOLIO number to you within just 48 hours.
GAN | GNANEE MY PERSANAL PERTFOLID?

What if you sell a couple of stocks and buy some others? Or it's playoff
time and you want fo know how the competition is doing? No problem.
You can outomatically change your PERSONAL PORTFOLIO any fime with

a phone call.

WHAT ELSE SOULE | KNOW?
If you don't want all the information in your PERSONAL PORTFOLIO each

time you call, you can skip around. Jump forward to the next category by

pressing 5; Press 2 to back up for a repeat.

So what are you waiting for? Sign up now.
See your daily Atlanta Journal
Constitution for the latest informa-
tion about FIND-IT 511.




SPORTS LINE

Sports fans will wonder how they ever got along without it. Today's scores,
inside stories, league standings, statistics and more. All major sports are

| covered. Just interested in local sports news? We have that, too.

~ SCORELINE 2030

The latest scares and standings for your favorite pro and college teams.

GETTING TO THE GAME 4118

Directions to The Georgia Dome, Fulton County Stadium, The Omni.

ATLANTA PRO TEAMS

4487  Alanta Braves
4488 Game Results, Standings, Highlights
4489 Schedule, Next Game, Broadcast
4490  Clubhouse News
4491 Stafistics

4453 Atlanta Falcons
4454 Game Results, Standings, Highlights
4455  Schedule, Next Game, Broadcast
4456  Clubhouse News
4457  Statistics

4667  Atlanta Hawks
4468  Game Results, Standings, Highlights
4469 Schedule, Next Game, Broadcast
4670  Clubhouse News
4671  Statistics

4202 Atlanta Knights
4203  Game Results, Standings, Highlights
4204 Schedule, Next Game, Broadcast
4205 Clubhouse News
4206  Statistics

MAJOR LEAGUE BASEBALL"

Game results, highlights and news.

NATIONAL LEAGUE EAST
1487 Atlanta Braves
4007  Philadelphia Phillies
4009 Montreal Expos
4012 Florida Marlins
4013 New York Mets

NATIONAL LERGBE WEST
4001  San Francisco Giants
4002 Los Angeles Dodgers
4005 San Diego Padres
4006 Colorado Rockies

NATIONAL LEAGUE CENTH
4003 Houston Astros
4004  Cincinnati Reds
4008 St. Louis Cordinals
4010 Chicago Cubs
4011 Pittsburgh Pirates

AMERICAN LEAGUE EAST
4021 Toronto Blue Jays
4022 New York Yonkees
4023  Detroit Tigers
4024 Balfimore Orioles
4025 Boston Red Sox

AMERICAN LEAGDE WEST
4017 Seattle Mariners
4018 (alifornia Angels
4019  Texas Rangers
4129  Oaklond Athletics

©lInfoVentuses of Allano 1993




11408 LEAGUE BASERALL
AMERIGAN LEAGUE CENTRAL

4014 Minnesota Twins
4015  Chicago White Sox
4016 Kansas City Royals
4026  {leveland Indians
4027 Milwaukee Brewers

CONT)

*Major League Baseball organization at press fime.

NATIONAL FOOTBALL LEAGUE

Game results, highlights and more.

NATIONAL GONFERENGE - WESTERN DIVISION 4300

4453 Atlonta Felcons
4028  New Orleans Saints
4029 Los Angeles Rams

4030 San Francisco Forty-

Niners

NATIONAL GONFERENGE - GENTRAL BIVISION 4301

4031 Chicago Bears

4032 Tompa Bay Bucconeers

4033  Detroit Lions
4034 Green Bay Packers
4035 Minnesota Vikings

NATIONAL CONFERENGE - EASTERN DIVISIBN 4302

4036 New York Giants
4037  Philadelphia Eagles

4038 Washington Redskins

4039  Dollas Cowboys
4040 Phoenix Cordinals

AMERIGAN CONFERENGE - WESTERN BIVISION 4303

4041  Los Angeles Raiders
4042  Kansas City Chiefs
4043  Seattle Seahawks
4044  San Diego Chargers
4045 Denver Broncos

ANERICAN GONFERENGE - CENTRAL DIVISION

4046  Cincinnati Bengals
4047 Houston Oilers

4048  Pittshurgh Steelers
4049  (levelond Browns

AMERIGAN CONFERENGE - EASTERN DIVISION
4050  Buftalo Bills
4051 Miami Dolphins
4052  Indianapolis Colts
4053 New York Jets
4054  New England Patriots

NATIONAL BASKETBALL
ASSOGIATION

4304

4305

Standings, game results, highlights and news.

EASTERN CONFERENCE - CENTRAL DIVISION 3325

Atlonta Hawks
Charlotte Hornets
Chicago Bulls
Cleveland Covaliers
Detroit Pistons

[ndiana Pacers
Mitwaukee Bucks

EASTERN CONFERENCE - ATLANTIC DIVISION

Boston Celtics
Migmi Heat

New Jersey Nets
New York Knicks
Orlando Magic
Philadelphia 76ers
Washington Bullets

3324

_m )

600
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AATIONAL BASKETBALL ASSOGIATION (CONT)

WESTERN CONFERENGE - NIDWEST DIVISION

Dallos Mavericks

Denver Nuggets
Houston Rockets
Minnesota Timberwolves
San Antonio Spurs

Utoh Jozz

3326

WESTERN CONFERENGE - PACIFIC DIVISION 3327

Golden State Warriors
Los Angeles Clippers
Los Angeles Lakers
Phoenix Suns
Portiand Trailblazers
Sacramento Kings
Seattle Supersonics

NATIONAL HOGKEY LEAGUE

Standings, game results, highlights and news.

NORTHEAST DIVISION 3332
Boston Bruins
Buffalo Sabres
Hartford Whalers
Montreal Canadiens
Ottawa Senators
Quebec Nordiques

ATLANTIC DIVISION 3331
Florida Panthers
New Jarsey Devils
New York Islanders
New York Rangers
Philadelphio Fiyers
Pittshurgh Penguins
Washington Capitals

GENTRAL OIVISION 3333

Chicago Blackhawks
Dallas Stars

Detroit Red Wings
St. Louis Blues
Tampa Bay Lightning
Toronto Maple Leafs

PACIFIC DIVISION 3334

(algary Flames
Edmonton Oilers

Los Angeles Kings

Mighty Ducks of Anaheim
San Jose Sharks
Vancouver Canucks
Winnipeg Jefs
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WRESTLING

4056

bl

4020

Professional Golfers Association
Ladies Professional Golfers Association

TENNIS

4207

Women's Pro Gircuit
Men’s Pro Gircuit
4208  Atlonto Thunder

4209 Gome Resuks, Standings, Highlights
4210 Schedule, Next Game, Broadcast

4211 News
3978  Statistics
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\‘ A s n AH 4] 'I 7 1095 Morris Brown College
‘ 4236 Game Results, Standings, Highlights

ol s ol 4237 Schedule, Next Game, Broadcast
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oles, race resulfs, points —

AGAA SPOATS —

ATLANTIC GOAST CONFERENCE 4068

Scores, polls and schedules. 1069 Georgia Tech ,
4066  The Top 25 Teams 4070 Clemson University i
4071  Duke University ‘
OCAL GOULEGE TEAMS 4072 University of Maryland
Game results, standings, highlights, schedules and more. 4073 University of North Caroling
1069 Georgia Tech 4074  North Carolina State University
4216 Gome Results, Standings, Highlights 4075  University of Virginio
4N7  Schedvle, Next Game, Broadcast 4076  Wake Forest University
4218 News 4077  Florida State University

4219  Statistics

4079 University of Georgio
4220 Game Results, Standings, Highlights
4271 Schedule, Next Game, Broadcast
4222 News
4223 . Statistics

4091 Georgia Southern University
4224 Game Results, Stondings, Highlights
4225 Schedule, Next Game, Broadcast
4226 News
4227 Stotistics

4093 Clark Atlanta University
4228 Game Results, Standings, Highlights
4229 Schedule, Next Game, Broodcast
4230  News
4231  Statistics

1094 Morehouse College
4232 Gome Results, Standings, Highlights
4233 Schedule, Next Gome, Broadcast
4234  News
4235 Statistics




1GAA SPORTS  (CONT)
SOUTHEASTERN GONFERENCE 4078

73 University of Georgia
4080 University of Alabama
4081 Auburn University
4082 University of Florida
4083  University of Kentucky
4084  Louisiana State University
4085  University of Mississippi
4086  Mississippi State University
4087 University of South Caroling
4088  University of Tennessee
4089  Vanderbilt University
4201 University of Arkansas

SOUTHERN CONFERENGE 4090

Appalachian State University

The Citadel

East Tennessee State University
Furman University

Georgio Southern University
Marshall University

University of Tennessee Chattanooga
Virginia Military Institute

West Carolina University

SOUTHERN INTERCOLLERIATE
ATHLETIC CONFERENGE 4092
Alabama A&GM
Albany State
Clark Atlanta University
Fort Valley State College
Miles College
Morehouse College
Morris Brown College
Savannch State College
Tuskegee University

WID-EASTERN ATHLETIC CONFERENGE 4096

Bethune —Cookman College

Coppin State College

Delaware State College

Florida A&M University

Howard University

Morgan State University

North Caroling A&T State University
South Carolina State University

SOUTHWESTERN ATHLETIC GONFERENGE 4097

Algbama State University

Alcorn State University

Grambling State University

Jackson State University

Mississippi Valley State University
Prairie View A&M University
Southern University at Baton Rouge
Texas Southern University

BIG EAST CONFERENCE 4098

Boston College
Georgetown University

Rutgers (The State University
of New Jersey)

Syracuse University
Temple University
University of Connecticut
University of Miami
University of Pittsburgh
Virginia Tech

West Virginia University

o
&
]
z
s

g
E]

2
=
3
=
€]




{CAA SPORTS
316 EIGHT CONFERENGE 4099

fowa State University

{CONT |

Kansas State University ™
0Oklahoma State University

University of Colorado

University of Kansas
University of Missouri
University of Nebraska
University of Oklahoma

BIG 10 CONFERENGE 4100

Indiana University
Michigan State University
Northwestern University aep
Ohio State University
Penn State University
Purdue University
University of lllinois
University of lowa
University of Michigan
University of Minnesota

University of Wisconsin

PACIFIC 10 CONFERENGE 4101 | \ \

Arizona State University 3 |
Oregon State University ‘
Stanford University
University of Arizona
University of Oregon
University of Washington

University of
California Berkeley

University of
(alifornia Los Angeles

University of
Southern California

Washington State University

SOUTHWEST ATHLETIC GONFERENGE 4102

Baylor University

Rice University

Southern Methodist University
Texas A&M University

Texas Christion University
Texas Tech University
University of Houston
University of Texas at Austin

WEST CONFERENCE 4212

Arkansas State University
Louisiana Tech University
Nevado-Las Vegas University
New Mexico State University
Northern illinois University
Pacific University

San Jose State University
Southwest Louisiana University
University of Nevada

Utah State University

MID AMERICAN CONFERENGE 4213

Ball State University

Bowling Green State University
Central Michigan University
Eastern Michigan University
Kent State University

Miami University

Ohio University

University of Akron

University of Toledo

University of Western Michigan




